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Country Profile

Turkey is seated mainly in the Middle East and partially (3-5%) in the 

European continent. It is a vast country with many neighbours: Bulgaria 

is to its North-West; Greece to the West, and Georgia to the North-

East; Armenia, Azerbaijan, and Iran lie to the East; and Iraq and Syria 

to the South-East. A distinctive geographical advantage for Turkey is its 

borders with the Black Sea, between Bulgaria and Georgia, with access 

also to the Aegean Sea and the Mediterranean. he land is a patchwork 

of geographical patterns, making it an attractive place, both for doing 

business and tourism. Due to its geographical spread the country caters 

for its own food needs entirely. 

he country’s area is 783,562 sq km (486,882.9 sq mi), with 30 percent 

arable farming, 3 percent to orchards, olive groves and vineyards, 

and 26 percent classiied as forest. he country is divided into seven 

main regions named after their geographical position: Black Sea, the 

Marmara, the Aegean and the Mediterranean Regions; and Central, 

Eastern and South-Eastern Anatolia Regions. Turkey is a geographical, 
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Management Culture

Turkish people are known to be very proud of their nationality, culture 

and history. Turkey is quite dissimilar to other Muslim states since 

oriental components are blended with western ones, giving the country 

a unique character. Turkish people are open, friendly and modern, and 

at the same time are very faithful to their customs and traditions . People 

start communicating with each other very easily and social relations are 

built up quickly between Turks, as they are gracious to strangers, equally 

with Turkish as with foreign people. Turks do not put strict boundaries 

between their private and business life and you will ind that people 

often share personal information with their co-workers and ask personal 

questions, as it is regarded as sign of attention. 

Hospitality is a noteworthy character of Turkish people and foreigners 

are always welcomed in a friendly manner and with great respect. 

Sharing many of the beautiful aspects of their culture, food, and history 

is something that Turks are very fond of doing. Meals are usually 

long, delightful and accompanied with long conversations, and at the 
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What will I earn?

A high salary level does not say much about what a person can aford. 

A comparison of purchasing power based on net income is more useful, 

since it takes into account what remains after tax and social security 

deductions. Purchasing power, the relationship between income and the 

cost of your shopping basket, gives an idea of what can be bought in a 

certain country with a particular level of income. We also give you an 

indication of regular rent prices because accommodation always takes up 

a large part of your salary, certainly if you are looking for a short-term 

lease. 

he rent prices include all ancillary costs. Some caution is however 

required when directly comparing rents as the apartments may vary 

considerable from city to city in terms of size, comfort and location. 

Net pay is lowest compared to gross pay, in Frankfurt, Berlin, Warsaw, 

Brussels and Copenhagen, where tax and social security rates are highest. 

Purchasing power is highest by far in the US, followed by Western 

Europe and then Oceania. Tokyo is by far the most expensive city for 

renting an apartment.



T U R K E Y  •  103

In Turkey, where the unemployment rate is currently quite high, it is not 

always easy to ind a suitable job and it may take a lot of efort and time. 

However, below you will ind some tips that can help you in your job 

search in the Turkish labour market and hopefully ind the best suitable 

job for you.

First you should check as many sources as you can to ind vacant job 

positions that interest you most. Positions are posted mainly on job sites 

and company web pages, and sometimes in newspapers and magazines 

(see useful links and newspapers section). Because of this, it is advisable 

that you irst check online sites. his is one of the most used ways to 

ind jobs and a medium where vacant job positions are easily posted by 

employers. You should also search some companies’ websites (see ‘top 

companies’ chapter) to check whether there are vacant positions posted 

and subsequently make an online application through them (provided of 

course the job ofered is of interest to you!). 

Vacant positions for all diferent types of jobs are posted in the 

Main Routes to Employment
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1. Istanbul is the capital city of Turkey.

a. True

b. False

2. Management in Turkey has a highly authoritative structure and the 

manager is the core decision maker.

a.  True

b. False

3. Which one of the following statements is correct about the decision 

making process in Turkey?

a. In business meetings, you should immediately start talking 

about topics on the business agenda and you should avoid having 

informal conversation.

b. Turks are keen on bargaining during negotiations.

c. Business meetings are very formal, thus telephone calls and interruptions 

are not accepted.

d. Putting too much pressure on your business partner and avoiding 

bargaining will help you get a better deal.  

4. If you were planning to move and work in Turkey, then which one of 

the following would you make an application for irst?

a. A visa.

b.  A residence permit.

c. A work permit.

d. None of them. 

Quiz
To test your understanding of this ELM Guide on Turkey

Management culture & job hunting in Turkey


